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The Export Concierge is Kansas City’s solution WHY EXPORT?

to going global. Staffed by World Trade Center

- Kansas City employees, the concierge will Companies that export experience:
connect potential exporters and service :

providers in ordgr to achieve export §uccess. 1 oo% Eﬁhg;;glﬁzgan

The Export Concierge will take an active

approach with making sure you are getting the 700/0 Higher employment than

assistance and resources you need to GoGlobal- non-exporters’

with a vast network of both private and public '

service providers, it is almost guaranteed you 20% Higher wages than
e non-exporters’

will find the answers you need from a range of

local trade professionals with many years of o Revenue growth during the
international experience. 37 /o 2005-2009 financial crisis,
in comparison to the non-
exporter average of 7% loss2

HOW DOES THE EXPORT

CONCIERGE WORK? 950/ Of the world's consumers live
(1] outside of the United States3

1. EDA's introduce client and Export Concierge

2. Client and Export Concierge meet to 80% of world economic growth

understand business’ needs and desires will occur outside of the U.S.
through 20183
3. Export Concierge refers client to necessary

service providers ,
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MATTER:? Where Are Jobs Created?
Job creation! The most effective
way to create new jobs in your

o . 41.8%
community is through new o j '_ _ job creation from
business Openings and firm 50 /0 eW DUS penings firm expansions
expansions. A business usually 2000 - 2014 § 4§
expands its operations based e _ . fi
on increased demand - demand reﬁgégﬁ&;ﬁgﬁﬁggsgr IR R NI AR XRRRRRRRRRRRAANEE,

. . i 0

that quite possibly could be SiM: livesmont 1.9%

. . . job creation from
derived from an increase in an attraction / relocation

international customer base.



